LABELLING AND DISPLAY OF
PRE-PACKAGED FOOD

Navigating regulatory requirements under
Food Safety and Standards (Labelling and Display) Regulations, 2020
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LABELLING AND DISPLAY COMPLIANCES FOR PRE-
PACKAGED FOOD

Accurate, informative, and compliant labelling of smart protein (also called alternative
protein) products is critical to conveying essential information to consumers, enabling
them to make informed choices. The labelling of food products, including smart
protein products, is governed by the Food Safety and Standards (Labelling and Display)
Regulations, 2020 (Labelling Regulations)?, notified by the Food Safety and Standards
Authority of India (FSSAI). The regulations emphasise the need to ensure that intended
consumers are well-informed about the contents of their food purchases.

The labelling regulations apply to the following products and formats:

a Pre-packaged food products
b Purchases from food service establishments (FSE)
c E-commerce platforms

Food Business Operators (FBOs) must also comply with all display requirements to serve
smart protein products at restaurants, cloud kitchens, and cafeterias. Further, FBOs
must ensure that the labelling and display of information are scientifically substantiated
and consistent across all communication mediums, such as flyers, brochures, websites,
advertisements, packaging, labelling, and e-commerce platforms.
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Understanding the statutory requirements at an early stage can help facilitate and aid
the innovation of products and the design of their packaging and labelling. To further

navigate the regulations on Advertising and Claims for smart protein products in India,
refer to GFI India’s Advertising and Claims Guide?.

This guide will help you answer the following key questions about labelling and display

compliance for smart protein:

1.

What are the mandatory labelling requirements for pre-packaged foods in India?

. Are there any exemptions for products with a shorter shelf life or small pack sizes?

What are the display requirements for Food Service Establishments in India, such as

restaurants, cafes, and canteens?

Should bulk or non-retail packaging also display all the compulsory labelling

requirements?

. What mandatory vegetarian (veg) or non-vegetarian (non-veg) logo should

be mentioned on the product label?

. How do the regulations address labelling for organic food products?

How to determine the Principal Display Panel for food packaging?

Food Safety and Standards (Labelling and Display) Regulations, 2020
[https:/www.fssai.gov.in/upload/uploadfiles/files/Comp_Labelling.pdf]

2Navigating the Regulations on Advertising and Claims for Smart Protein Products in India
[https://gfi-india.org/advertising-and-claims/]
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1. WHAT ARE THE MANDATORY LABELLING REQUIREMENTS
FOR PRE-PACKAGED FOODS IN INDIA?

« According to the labelling regulations, every pre-packaged food must have a label

with the following information (Figure 1).

NAME OF FOOD
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« The labelling declarations (mentioned in Figure 1) must comply with the following

requirements (Figure 2):

Declarations must be in English or Hindi, and additional languages may also be included

Label must be accurate and not misleading

All information on the must adhere to Labelling Regulations

Label must be securely applied and not easily separable

Contents on the label must be clear, unambiguous, prominent, conspicuous, indelible
and easily legible by consumers

Figure 2

2. ARE THERE ANY EXEMPTIONS FOR PRODUCTS WITH A
SHORTER SHELF LIFE OR SMALL PACK SIZES?

There are some exemptions for pre-packaged food:

« Small packages (100 sq cm and 50 sq cm): Packages with a surface area under 100
square centimetres are exempt from disclosing details like ingredients, lot number,
nutritional information, etc. Further exemptions have been provided for packages
with a surface area of less than 30 square centimetres. The exempted information

must be put on multi-unit packages.

« For products with a shelf life of less than 7 days, the date of manufacture is not
required, but mentioning the expiry/use-by date is mandatory.
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« If the QR code/barcode/Global Trade Identification Number is mentioned on the
package, then the companies are exempt from providing:

- The brand owner’s address

- The license number of the manufacturer/marketer/packer/bottler, if different
from the brand owner

« Specific exemptions have been provided for liquid products sold in bottles intended
for refilling, food prepared for immediate consumption, and assorted packaging.

3. WHAT ARE THE DISPLAY REQUIREMENTS FOR FOOD
SERVICE ESTABLISHMENTS (FSE) IN INDIA, SUCH AS
RESTAURANTS, CAFES, AND CANTEENS?

« FSEs with a central license or 10 or more outlets must display the calorific value (in
kcal per serving and serving size) alongside food items on the menu cards, boards,
or booklets. FSEs must also display a declaration stating, “An average active adult
requires 2,000 kcal of energy per day, however, calorie needs may vary.”

« FSEs should display the veg or non-veg logo and provide allergen warnings against
food items on menu cards or boards.

e E-commerce operators and platforms must obtain the requisite information from
the respective FSEs and make it available on their websites, where applicable.?

3Clarification on the provision of sub-regulation 2.4.6 of regulation 2.4 of Food Safety and Standards (Packaging and Labelling)
Regulations, 2011 w.r.t. Display of information in food service establishments.
[https://www.fssai.gov.in/upload/advisories/2021/12/61cabl8e5e509Clarification_Display Information_Food_28_12 2021.
pdf.]
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4. SHOULD BULK OR NON-RETAIL PACKAGING ALSO
HAVE TO DISPLAY ALL THE MANDATORY LABELLING
REQUIREMENTS?

The FSSAI has prescribed* eight declarations for all non-retail containers, as specified
in Figure 4.

Name of the food Net quantity

FSSAI logo and

Date marking .
license number

DECLARATIONS

Name and address
of the manufacturer
or packer

Storage conditions,
if required

Lot number/
batch number/
code number

Country of origin for
imported products

Figure 4

4A non-retail container means any container not intended to be offered for direct sale to the consumer. The food in the non-
retail container is for further business activities before being offered to the consumer.
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If all the information required under the labelling regulations is specified on the
label of pre-packaged foods within the non-retail or bulk container, then the above

information is optional.

The following labelling requirements are exempt if provided in QR code/barcode/
GTIN.

- Brand owner’s address

- License number of manufacturer/marketer/packer/bottler, if different from the

brand owner

If not provided on the label, information essential for traceability, such as the list of
ingredients, nutritional information, and veg or non-veg logo, must be provided in

the accompanying document.

Packages not intended for direct sale must be distinguishable. If the container lacks
non-retail identification, it must either bear a statement such as “NOT FOR RETAIL
SALE” or a different identification mark indicating it’s not for direct consumer sale.

Any food additive package intended for sale other than in retail must display a label
in compliance with the above requirements for non-retail containers. However,
providing details regarding the nutritional information on the label (or in the
accompanying documents) is optional.
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5. WHAT MANDATORY VEGETARIAN (VEG) OR NON-
VEGETARIAN (NON-VEG) LOGO SHOULD BE MENTIONED
ON THE PRODUCT LABEL?

« The packaging of vegetarian and non-vegetarian food items must contain the
appropriate logo, as shown in Figure 5. Every package of food material not meant
for human consumption must bear a declaration by a specified symbol of a black-
coloured cross inside a square with a black outline. FBOs must refer to 4(c) of the
Labelling Regulations for the minimum dimensions of logos.

NEW NON-VEGETARIAN VEGETARIAN NOT MEANT FOR
SYMBOL SYMBOL HUMAN CONSUMPTION
Figure 5

« Food Safety and Standards (Vegan Foods) Regulation, 20225, regulates foods
claiming to be vegan in their labelling and marketing/advertisement. It is mandatory
to comply with this regulation and seek approval to use the ‘vegan logo’ specified
in Figure 6. You may refer to GFI India’s Advertising and Claims Guide® for more
information on seeking a Vegan endorsement.

Food Safety and Standards (Vegan Foods) Regulation, 2022
[https://fssai.gov.in/upload/notifications/2022/06/62ac3f9dba33cGazette_Notification_Vegan_Food_17_06_2022.pdf]
°GFI India’s guide on advertising and claims of your smart proteins
[https://gfi-india.org/wp-content/uploads/2024/02/Advertising-and-Claims_-Guide-View-Only.pdf]
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6. HOW DO THE REGULATIONS ADDRESS LABELLING FOR
ORGANIC FOOD PRODUCTS?

When in compliance with the Food Safety and Standards (Organic Foods) Regulations,

2017, organic foods shall carry the logo and dimensions specified in Figure 8.

Y

Jaivik Bharat

An Indicative dimension for Jaivik Bharat Logo

CMYK

[

C-84 M-05 Y-96 Y-20
RGB

R-14 G-149 B-69

PANTONE ~ HEX CODE
Ao L Z?::lam Medium . :
JBlVlthal’atgG Gotham Light g/;gTCONE HEX-##0E9543
A B C D E F G H
19 1 4 3 1.5 4 2.8 19
27 1.7 6 4.5 2.3 6 4.0 27
33 2 7 5 2.54 7 4.9 33

Dimensions in (mm)

Any size of the logo in the proportion of the dimensions given in the above table may be used

Sﬁ / India. smgm

Figure 8

10



7. HOW TO DETERMINE THE PRINCIPAL DISPLAY PANEL
(PDP) FOR FOOD PACKAGING?

Labelling Regulations stipulate requirements regarding the size and information provided
in the PDP7 of the package or container:

« Allinformation must be grouped and provided in one place. Alternatively, pre-printed
information must be grouped and given in one place, whereas information that is not
pre-printed or printed on the line of production must be grouped in a separate place.

- The PDP must meet specific size requirements:

-> In the case of a rectangular package, the PDP should have an area equivalent
to forty per cent of the height and width of the largest area on the package.

- In the case of a cylindrical or nearly cylindrical, round or almost round, oval or
almost oval package, the PDP should have an area equivalent to forty per cent
of its height and average circumference.

- In the case of a package of any other shape, the PDP should occupy twenty per
cent of the total surface area.

-> Suppose a package has a capacity of ten cubic centimetres or less. In that case,
the principal display panel may be card or tape affixed firmly to the package
and bearing the required information under these regulations.

- The FBO must make a note of the Labelling Regulations’ guidelines for the minimum
height of the letters and numerals as per the area of the PDP.

For further insights on consumers’ preferences regarding product packaging, refer to
our latest consumer insights report, Insights on packaging and labelling for plant-based

meat and dairy in India. To understand what claims can be made, refer to our Regulatory

Guide on Advertising and Claims.

7“Principal display panel” (PDP) refers to the part of the container/package that is intended or likely to be displayed or presented
or shown or examined by the customer under normal and customary conditions of display, sale, or purchase of the food article
contained therein.
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Important:

This guide and other published content is a general note prepared by Spice
Route Legal and GFI India. It shall not be construed as advice or opinion
on any matter. If you have any queries or would like to raise any concerns,
please contact us at @ india@gfi.org

ABOUT GOOD FOOD INSTITUTE INDIA

Since our establishment in 2017, GFI India has served as the central thought leader
and convening body in plant-based, cultivated, and fermentation-based meat, eggs,
and dairy, collectively known as the alternative protein or smart protein sector. The
regulatory team at GFI India is led by Astha Gaur and Ojasvi Uppal, who aim to build
regulatory pathways between smart protein manufacturers and government bodies,
convene the Regulatory Advisory Council, and provide regulatory advisory and resources
for stakeholders in the smart protein sector.

ABOUT SPICE ROUTE LEGAL (SRL):

Spice Route Legal’s leading healthcare, life sciences, and pharmaceuticals practice is
ranked #1 by global directories, including Legal 500. Swarna Jain, who is a Senior As-

sociate and member of this practice, hyperspecialises in food and nutraceuticals, leads
our engagement with GFI India and advises a diverse array of clients in the food and
beverages industry on commercial agreements, distributor disputes, labelling, food
testing, fundraising, and more.
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